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T hink about the clothes you wear, the car you drive, even 
the coffee you drink. Every day you are confronted with 
hundreds of brands, and hundreds of choices. Even 

though there may be little difference between them, you still 
manage to choose. One brand wins. The others lose. 

If you believe in your product and are looking for dynamic 
ways to tell people about it, we can help. Our goal is to make 
sure your brand becomes a winning brand. 



Greg Monaco, Partner
Greg specializes in creating, crafting and extending brands through different media. His focus on 

strategic integration is a valuable asset to the team.  Before founding Monaco Lange, Greg was 

Senior Copywriter at Ogilvy & Mather New York and Senior Copywriter/Broadcast Producer for Shirley/

Hutchinson in Tampa, Florida. Greg helped develop and direct brand identities for clients like IBM, SAP, 

Amex, Amtrak and BP Amoco.

His television work for the American Cancer Society and radio work for Bass Ale and American 

Express has earned him industry honors and accolades.  He graduated from the University of Tampa 

with a Bachelor of Arts in Communication and Filmmaking. 

Colin Lange, Partner 
Colin’s advertising and design experience ranges wide: from print to packaging to logo design to 

interactive media. His skills also allow him to seamlessly integrate brands into any media. Previously, 

Colin lead teams at iXL, Cox Interactive Media, Ogilvy Interactive and was Chief Creative Officer at 

Change Technology before founding Monaco Lange. His strategic thinking and creativity can be seen in 

projects for Hearst Publications, Kodak, WebMD, Pfizer, Office of National Drug Control Policy, GTE, and 

Jaguar among others. 

Colin has also taught courses at Syracuse University on the subject of Interactive Design and 

Marketing. He holds a B.F.A. from Syracuse University, College of Visual and Performing Arts in 

Illustration with concentrations in Graphic Design and Art History and an M.B.A. 

from Zicklin School of Business at Baruch College.

Tessa Tinney, Partner
Tessa’s innovative designs coupled with her strategic sense have proven to be an effective 

combination. Name the medium, she’s designed for it. She’s been noted for her creative use of digital 

media at the much-lauded Sterling Group in New York City. Tessa has created successful and effective 

advertising for such clients as Salomon Smith Barney, Citibank, Refco, and Sony among others.

She holds a B.F.A. in Communications Design from Syracuse University, College of Visual and 

Performing Arts with concentrations in Philosophy, Sculpture and Art History. She is currently pursuing 

a Master’s degree in psychology and is working toward certification in business/life coaching.

Meet Your Team
We are committed to our founding belief that 
the most effective advertising solutions start 
with an understanding of your company vision, 
business goals, products, and audience. 
We ask questions. We listen. The result? An 
advertising message that inspires action. 

The three partners for Monaco Lange will 
be creating and guiding your advertising 
from the very first project. You will never see 
junior creatives or “B” team replacements. 
The partners will ensure the quality of the 
work stays consistently high throughout the 
business relationship. 



Our Strategic Services
If you are going to invest time and money in creating images and impressions that speak to 
your customers, we’ll make sure those images and impressions are the right ones. Take a look 
at the many different kinds of strategic services we offer.

•	 Brand Positioning and Strategy
•	 Market Research
•	 Nomenclature
•	 Marketing Plans 
•	 Media Plans

Our Creative Services
We are in the business of first (and lasting) impressions. And it all starts with a strong 
idea—one that distinguishes you from the rest, one that motivates and inspires your 
customers. Here are the creative services we offer that can help give life to a great idea. 

•	 Corporate Identity System Design
•	 Print Advertising
•	 Direct Mail/Direct Response
•	 Brochures/Business Collateral
•	 Copywriting
•	 Websites/Digital Solutions



Our Resources & Partnerships
Monaco Lange Email Marketing 
Our email marketing system is a sophisticated and easy to use online email marketing application 
based on the highly effective My Emma platform. We offer our clients a robust, database driven email 
marketing solution. Our clients have direct access to view, manage and distribute email marketing 
and newsletter campaigns on an on-going basis with click tracking, membership management, and 
audience segmentation. Resource: Email marketing serving and tracking.

WebLiquid Group 
Established in the UK, with offices in London and New York, Web Liquid is an international interactive 
marketing agency dedicated to our clients’ success through accountable, profitable investments. 
Partner Resource: Business strategy, research, and interactive media buying, tracking, and analysis.

Braxton Strategic Group
Braxton Strategic Group provides highly personalized media services, across traditional and non-
traditional channels, that complement creative strategy and enhance brand messaging. Reatha 
Braxton, formerly joint media director at TBWA/Chiat/Day, brings more than 20 years of experience that 
earned her the titles of Media All Star by Adweek and Media Maven by Advertising Age for her work on 
Absolut. Partner Resource: Traditional media strategy, buying, tracking, and analysis.

PaperThin, Inc 
PaperThin’s flagship product, CommonSpot™ Content Server, provides empowering Web authoring, 
content management and knowledge sharing and discovery capabilities necessary tin the development, 
deployment and maintenance of today’s business-critical Web sites. Partner Resource: Robust, 
scalable, and customizable web-based content management system.



Our Clients
Our team is fortunate to have worked with organizations across a wide range of industries, 
from entrepreneurial start-ups to Fortune 100 companies.

Automotive
Jaguar

Consumer Goods
Kodak
Procter & Gamble
Sony 
Unilever 
Trane/American Standard

Education
Syracuse University
City College of New York

Travel & Leisure
MGM Grand 
USA Networks
Country Hearth Inn

Food & Beverages
Kraft Foods
Best Cellars
Walla Walla Wine Club

Fashion & Retail
Federated Department Stores 
Nautica
Sheba Jewelry
Falkenberg’s Jewelry

Dana Galin
Seagram

Financial Services & Insurance
Cantor Fitzgerald
Citigroup
Merrill Lynch
JP Morgan Chase
American Express
LiquidNet

Healthcare
Bristol-Meyers Squibb
Centocor/Remicade
GlaxoSmithKline/Advair
WebMD
Pfizer/Relpax
St. Joseph’s Hospital

Nonprofit
American Cancer Society
The International Center for 
Transitional Justice
The Long Center
National Campaign to Prevent Teen 
Pregnancy
The Office for National Drug Control 
Policy
Unicef 

Publishers & Media
Harper’s Bazaar Magazine
New York Enterprise Report
Time, Inc.
Inside.com
NewYorkTimes.com
Business Week

Real Estate
Corcoran Group
Cornerstone Real Estate

Research
Givaudan Roure

Services
Source Marketing
Contegra
Sunergos
Carzo Communications
DCA
Immedient

Telecommunications
Verizon
Time Warner
Comcast
Cox Communications
Yahoo!

Technology
IBM
Motorola
Nokia
SAP

Sports
Body Flight Zone

Government
New York Office of Emergency 
Management
UN Renovations 














